
CC1 Inc. said it’s supplying its auto-
matic register control systems and other 
equipment to five Gannett Co. Inc. plants, 
including four operated by Gannett Offset.

The vendor installed eXaminer II 
automatic register control systems along 
with its Automatic Press Retiming and 
TRAM production reporting systems at GO 
plants in Norwood, Mass., Chandler, Ariz., 
Atlanta and Springfield, Va. It’s also placed 
an eXaminer II and TRAM system at the 
Times Argus in Howell, Mich., according 
to George Tapley, CC1’s sales manager. The 
equipment, spanning more than 460 regis-
ter motors and 60 cameras, was installed 
on Goss International Corp. singlewide 

and doublewide presses.
At Gannett Offset in Springfield, 

which prints publications including USA 
Today, The New York Times, Financial 

Times and a variety of military-oriented 
newspapers as well as commercial 
products, CC1 placed automatic register 
control, register motorization and APR 
software across three Goss doublewide 
presses — two Metros and one Metroliner. 
Each press is equipped with four register 
cameras and 43 motorization packages.

Latest upgrade
Jim Jones, vice president of operations, said 
the installation of register control technol-

ogy is the most recent step to upgrade the 
three presses, which have been in opera-
tion for 37 years, 31 years and 26 years, 
respectively.

“The goal is to reduce waste, improve 
efficiency and enhance quality,” Jones said. 
“We have already completed the press up-
grades that yielded the largest benefit for 
these Goss presses,” including the addition 
of digital inkers and controls, digital RTPs, 
tool-less plate lock ups, spraybars, press 
rebuilds and replacing old DC drives for 
AC-powered drives. “Registration was the 
latest process.”

Jones said managers first began 
evaluating CC1’s technology in early 2008. 
Following a successful pilot in which 
Gannett was able to validate its return-on-
investment projections, installation began 
in earnest in December before concluding 
in February.

“One of our goals was to cut print waste 
on USA Today by a half a percent, and we 
are achieving that,” he said.

Jones also said Gannett Offset is reap-
ing some benefits from CC1’s APR soft-
ware, which automatically calculates and 
corrects any unit-to-unit mistiming that 
may occur prior to makeready. “We also 
like the production reporting feature that 
provides the ability to validate quality con-
trol for our customers, which is beneficial 
in the commercial market,” he said.

CC1’s eXaminer II, introduced last 
year, tracks registration through compact 
cameras equipped to take pictures as well 
as analyze any register variation.

Britton Services Inc. provided con-
tracting service assistance for the CC1 
installations in Massachusetts, Arizona 
and Atlanta.    
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Papers hope Web holds key to future
Is 2009 the year when the newspaper 
industry finally finds out whether digi-
tal delivery of news and information is 

what consumers — and advertisers — 
really want?

With the Seattle Post-Intelligenc-
er, Detroit Media Partnership, The 
Christian Science Monitor — and most 
recently four Michigan newspapers 
owned by Advance Publications Inc. 
— all going or planning to go digital, 
newspaper executives believe they will 
find out whether substituting electrons 
for newsprint will provide the econom-
ic salvation they are searching for.

Hearst Corp. took the most 
dramatic step. When the publisher 
pulled the plug on the 146-year-old 
Post-Intelligencer last month, it wasted 
no time launching seattlepi.com in its 

place. The transition — the P-I is by far 
the largest newspaper to migrate from 
paper to electronic-only — reflects 

Hearst’s attempt to redefine how news 
and advertising information will be 
delivered, said Steven Swartz, president 
of Hearst’s newspaper group.

“Seattlepi.com isn’t a newspaper 
online — it’s an effort to craft a new 
type of digital business with a robust, 
community news and information Web 
site at its core,” he said.

The retooled site will be more 
akin to a news and opinion aggregator, 
Swartz said. It will be staffed by about 
20 employees — only a portion of the 
approximately 170 editorial staffers 
that worked for the print edition — 
and led by Michelle Nicolosi, who has 
headed the site since 2005.

Content will be provided by local 
writers, bloggers and from news and 
information generated by other Hearst 

newspaper and magazine sites, 
Swartz said.

Swartz said despite the end of 
the printed P-I, Hearst believes that 
seattlepi.com will continue to at-
tract eyeballs. The P-I’s Web site  has 
consistently attracted readers in the 
tech-savvy Pacific Northwest, racking 
up more than 1.8 million unique visi-
tors in January, according to Nielsen 
Online.

And if seattlepi.com can maintain 
or grow that traffic, Swartz believes 
Hearst can make money in Seattle, 
something it hasn’t been able to do for 
years.

The company expects to know 
within a year whether the transformed 
seattlepi.com is on the right track.

Motown transition
Detroit Media Partnership, meantime, 
last month kicked off its ambitious 
plan to convert the Detroit Free Press 
and Detroit News to primarily digital 
distribution.

Under terms of the initiative, out-
lined late last year, the Free Press and 

News are only 
delivered to 
subscribers on 
Thursdays, Fri-
days and Sundays.

On the other days 
of the week, subscrib-
ers receive, via e-mail, 
electronic editions 
of the papers they 
want to read. DMP 
isn’t abandoning 
print entirely, 
however. Instead 
of the 470,000 
copies of the 
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U.K. newspaper publisher Trinity Mirror Plc 
is consolidating content management across its 
properties as the company fortifies its multimedia 
foothold.

Trinity last year built a content management 
data center at its print site in Birmingham, Eng-
land, to link all of its United Kingdom sites, said 
Chief Information Officer Toney Pusey.

“We agreed to 
transform the busi-
ness into a multi-
media company 
and we needed new 
models in all the 
core areas of the 
business,” Pusey 
said. “We wanted to 
see if there was in-
novative technology 
that would assist 
us.”

Trinity identi-
fied ad production 

and editorial as key areas for consolidation, and 
installed Mediaspectrum’s Web-based Media 2.0 
platform, including AdWatch and ContentWatch, 
to anchor operations.

“We installed AdWatch in a pilot site (two years 
ago) and we were very impressed,” Pusey said. “We 
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Trinity firms content oversight
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trinity Mirror’s new multimedia newsroom at its Fort dunlop facility in Birmingham, england.
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CC1 installed its automatic register control, register motorization and control software across three 
presses at Gannett offset’s springfield, Va., plant.
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